
For more info on these products and our entire  
Convenience Portfolio, visit campbellsfoodservice.com.

1The NPD Group / Snack Track, Annual Eating per Capita, % Eating, Index to Total Year, 2YE December 2020 
2IRI Market Advantage, MULO, Full Size SWC L52 Weeks Ending 3/16/22     3IRI MULO $ consumption latest 52 weeks ending 10/31/2021

VENDING

Excite hungry, on-the-go customers  

with beloved brands and grab-and-go  

convenience. Switch to the products in  

the Campbell’sCampbell’s® Convenience Portfolio.

Top 
brands 
turn 
SPIRALS.
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https://www.campbellsfoodservice.com/brands/v8/
https://www.facebook.com/CampbellsFoodservice/
https://www.linkedin.com/showcase/campbells-foodservice/
https://www.campbellsfoodservice.com/
https://www.campbellsfoodservice.com/brands/lance/
https://www.campbellsfoodservice.com/brands/cape-cod/
https://www.campbellsfoodservice.com/brands/snyders-of-hanover/

